
Amazon Launch Case Study 


Amazon DSP Case Study: 4.3 ROAS, added +$30,000/mo in sales

The Situation:


In this Amazon DSP Ads case study I show how we are getting 4.0+ ROAS and adding 
an additional +$30,000/mo in sales by targeting audiences outside of Amazon via this 
exciting new advertising feature. 

I already wrote about the successful Amazon Launch Case Study where we launched 
the Puro Air Purifier from zero to $100,000/mo in sales in just 3 months using 
Sponsored PPC Ads.

Keep in mind that the Home Air Purifier category is a highly competitive category.

After the successful launch and page 1 ranking position, we tried starting Amazon DSP 
Advertising campaigns to take sales to the next level.



What are Amazon DSP Ads?


 So what are Amazon DSP Ads? Basically, it’s Amazon ads OUTSIDE of Amazon.com. 
It places your product on websites around Amazon – using EXTREMELY smart 
targeting based on interests, demographic & shopping behavior (even better targeting 
than Facebook Ads).

Amazon DSP Ads typically work best for products that already have 500+ reviews with 
4.5 stars, and are already ranked on page 1 for their main keywords. The DSP ads 
allow your bestseller to SCALE by reaching NEW audiences outside just shoppers 
browsing on Amazon.com or on the Amazon mobile app.



The Results:


·       4.3 ROAS average over the first 2 months so far since we started
·       Adding an additional $30,000+ in monthly sales
·       Averaging $7,500 in monthly spending for the DSP Ads (equivalent to 

around 25% ACOS)

The client is very happy about all the growth in customers & profits!

·       



 
How is this compared to Sponsored PPC Ads?

Better! Sponsored PPC was averaging a 50% ACOS, but that’s because it’s still launch 
phase and we set a 50% ACOS target for launch in order to build 1) ORGANIC 
RANKING, and 2) get to 1000+ reviews ASAP. So PPC was averaging around 50% 
ACOS.

Overall, I think once you have 100+ reviews with 4.5+ stars, DSP ads can more 
effective than Sponsored PPC Ads.

 

Why are DSP Ads so effective?
• Smarter targeting & retargeting
• Amazon’s system is EXTREMELY SMART.
• It has so much shopping data that it can HIGHLY target who need your 

product
•  Less competition
• DSP ads are a NEW feature. So your competitors aren’t doing it yet! 

Your DSP ad appears all by itself unlike Sponsored PPC Ads – so 
you should get there before your competitors!

 

 
 
 
 
 
 
 
 
 
 
 



Business Opportunity: Apical Consulting Inc. offers valuable services, including Amazon FBA 
consulting, Apical Freight's supply chain management and product strategy services, and APCL 
Connect's payment solutions to enhance business operations. However, it is essential to clarify 
that these services and associated free training are NOT considered income or business 
opportunities under the Business Opportunity Rule § 437.1m. According to the Business 
Opportunity Rule, "advertising and general advice about business development and training" do 
not fall under the category of "providing locations, outlets, accounts, or customers." As such, our 
services and training should not be misconstrued as a promise of guaranteed income or business 
success.
Multi-Level Marketing: This business is NOT advertising a multi-level marketing or network 
marketing firm, as it does not fit the Koscot test under FTC law. Case reference: Koscot 
Interplanetary, Inc., 86 F.T.C. 1106, 1181 (1975).
Earnings & Income Disclaimer for Apical Companies:
The earnings and income representations presented on the Apical Consulting Inc. website and 
associated platforms, including Apical Freight and APCL Connect, are aspirational statements 
and should not be considered typical results. Individual success varies and depends on factors 
such as personal capacity, work ethic, business skills, experience, motivation, diligence in 
implementing our services, economic conditions, and inherent business risks. The testimonials 
and examples shared are exceptional and not a guarantee of similar outcomes. Apical Consulting 
Inc., Apical Freight, and APCL Connect are not liable for any results achieved or actions taken 
by clients. It is essential to conduct thorough due diligence and make informed decisions based 
on individual circumstances.
By using our services, you acknowledge and agree that Apical Consulting Inc., Apical Freight, 
APCL Connect, and their representatives are not responsible for any financial losses or damages 
resulting from business decisions made using the information provided. Success in business 
requires effort, dedication, and risk-taking, and no specific level of earnings or income can be 
guaranteed. Please review our website's Terms & Conditions for a comprehensive understanding 
of our disclaimers, liability limitations, and other restrictions. Ultimately, the responsibility for 
your actions and outcomes lies solely with you as the client.
 
 
 
 
 
 
 
 
 
 



                                                                                                        
           


